CUSTOMIZED

PRACTICE
BIG IDEAS

In an era of Customized practice is Facilitate learning
customization and creative, collaborative, by making it
accommodation, avoid a culturally appropriate, and memorable and
“one-size-fits-all” trauma-informed “sticky”

approach

WAYS TO PUT THIS INTO PRACTICE

Use “plain language,” words your Be pragmatic - use time and
clients understand, and relevant resources efficiently to serve clients
stories and examples most effectively

NEXT STEP

Identify one strategy or K \

resource to customize this
month. Reflect on what
worked and what didn’t.
Consider each
customization as a
prototype - think of how to
improve the next version!
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